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Whatever it is that amazes you, you’ll find it here.
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Luxury Homes on 30-A
Unforgettable Beach Vacations
Unmatched Property Management

CALL 866-460-3195
SANDERSBEACHRENTALS.COM
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an extraordinary chair.
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DEALER OPPORTUMITIES AVAILABLE BO0-750-1595 www _teakforniture. com/30A

BUILT TO CONTRACT SPECIFICATIONS WITH PREMIUM QUALITY TEAK FROM RENEWABLE PLANTATIONS



UNIQUE RESIDENCES THAT WELL DEFINE OUR COASTAL AREA

51 Park Row Lane

SPACIOUS AND OPEN LIVING AND DINING AREAS

\, 800.359.0748 EXT. 2728

128 Needlerush Drive 73 Sand Hill Circle

IN THE POPULAR LAKE DISTRICT IN WATERCOLOR'S LAKE DISTRICT

{, 800.359.0748 EXT. 2948 \, 800.359.0748 EXT. 2928

CALL ERIN ODEN DIRECTLY AT 850.502.1220

CoastalLuxury.com
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SLEEK AND SOPHISTICATED RESIDENCE POISED ON 30A’S GULF-SIDE, STEPS TO THE BEACH
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FEATURED WATERCOLOR LUXURY RESIDENCE
PROMINENTLY SITUATED ON THE GULF F SCENIC HIGHWAY 30A

- - 1} - e g, T
e g s r i o
; . : - o - C D o

o o . i - g i .
- L 1S 1 . 3 4 fen - .

A " i /] g - L A . T iy 7
- 2 T ¢ AR R

. s, AR s i ¥ _-
& . t g
f U

FOR MORE DETAILS CALL 800.359.0748 EXT. 2968

- & ~ . CALL ERIN ODEN
.( ' COASTAL LUXURY || 850.502.1220
REAL ESTATE FOR LUXURY LIVING | | Erin@CoastalLuxury.com
SOLD BY ERIN: «5200 MILLION

CoastallLuxury.com TOP 1% OF ECAR REALTORS

COASTAL LUXURY | 9961 EAST COUNTY HIGHWAY 30A, SUITE 1, SEACREST, FLORIDA 32461




oroperties

CODE FOR LUXURY

by

36 TOWN HALL 112 WEST KINGSTON 140 FLIP FLOP LANE
ROSEMARY BEACH ROSEMARY BEACH SEACREST BEACH
2125000 | 3 BEDS & 3 BATHS 53.995.000 | 5 BEDS & 4 FULL BATHS + 3 HALF 5730000 | 4 BEDS & 3.5 BATHS
ALLEN ADAMS TEAM | 850.687.3264 ALLEN ADAMS TEAM | 850.687.3264 MARIE SOLOMON | 850.502.6021

g P, e TPy
= - = |

35 OCEAN SPRAY CIR . 48 SURFER LANE THE GEORGETOWN
CYPRESS BREEZE PLANTATION " SEACREST BEACH ROSEMARY BEACH
£639.900 | 5 BEDS & 4.5 BATHS $799.000 | 5 BEDS & 5 BATHS $1.550,000 | 3 BEDS & 3 BATHS

ALLEN ADAMS TEAM | B50.687.3264 ALLEN ADAMS TEAM | 8530.687.3204 ALLEN ADAMS TEAM | 850.687.3204

= 71 TRESCA LAKE COURT 369 SPARTINA CIRCLE CASPIAN ESTATES
SEAGROVE — . WATERCOLOR SOUTH OF 30A
$814.600 | 4 BEDS & 4.5 BATHS $1.225.000 | 2,650 SQFT/$462.26 $1.449.000| 5 BEDS & 5.5 BATHS
DEBBIE JAMES| 850.450.2000 ALLEN ADAMS TEAM | 850.687.3264 ALLEN ADAMS TEAM | 850.687.3264
THE HUB 30A OFFICE REDFISH VILLAGE OFFICE
32 HUB LANE www.850Properties.com 2050 W CO HWY 30A STE M1-117
WATERSOUND FL 32461 info@850properties.com SANTA ROSA BEACH FL 32459

850.534.0920 850.231.2583



NEW CONSTRUCTION
in (Seachest Seack '

Coming Soon!
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TraceyClay32&gmail.com

Destin Lifestyles Real Estate | 495 Grande Boulevard, Suite 206 | Miramar Beach, FL 325650 | www.DestinLifestyles.com

BOOK YOUR

VACATION RENTAL
TODAY!

Vacation Rentals

A WONDERFUL

BEACH VACATION 1S JUST AHEAD!
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BUD & ALLEY'S

SEASIDE, FLORIDA ———

P
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Good Food. Good People. Good Times.
Breakfast, Lunch and Dinner.

BudandAlleys.com
850.231.5900
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SEAFOOD ® SUSHI @ STEAKS  SPORTS © LUNCH  SUNSETS © LARGE GROUPS ® HAPPY HOUR
ALL ENTREES 5235 E.__._II:IJUHT? HIGHWAY 30A » [850] 534-3045
5- 6PM DAILY fw WWW.OLDFLORIDAFISHHOUSE.COM

HAVE YOU

TRIED RUNSUP'?

TRAIL RUNNING / STAND-UP PADDLING
ON-BOARD EXERCISE / RACES / RETREATS / POP-UPS

CLASSES AT THE WATERCOLOR BOATHOUSE
USE MINDBODY APP OR TEXT 850-419-6188
TO SIGNUP FOR CLASSES

WWW.RUNSUP.COM
LB Your workoldt” Take yow somewhere

n facebook.com/runsup30a run.sup
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VACATION RENTALS
PROPERTY MANAGEMENT
REAL ESTATE

30-A | PANAMA CITY BEACH | DESTIN

for exclusive 850.231.1483

Vacation Rentals, g countsrealestate.com
Property Management s corpﬂa_com
and Real Estate oy

Santa Rosa Beach, FL 32456




cottage rental agency

o

S EASITDE, FLORTIDA

The premier provider of
beach cottages and luxury homes in
Seaside, Florida and 30A for 30 years.
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facebook.
ThirtyAReview.com is on Facebook!
Sign Up Sign up for Facebook to connect
with ThirtyAReview.com.

The Thirty-A Review
is dedicated to
profiling Hwy 30-A
and the surrounding
area's finest people,
places and things.

Alaqua An Refuge Inc., 3 5
91/ W itfiel af“"fﬁ" reepé‘f‘f FL 9.

- 850-880-6399
check us out on Facebook at: e ' 39
www.facebook.com/thirtyareview i 13

404.560.3677 RGVGELreet WW-MﬂquﬂﬁMilmﬁngﬂ-&&h

Fine Gifts

& Accessories

The hottest collection of home accessories
and gifts from around the world!

A place where dreams come e/

OWHNER NANCY VELDMAN
Pianist. Author. Artist

GRAND BOULEVARD ACROSS FROM CANTINA LAREDO | SANDESTIN | 850.460.2005 | MAGNOLIAHOUSE.COM




NATUREWALK

The Ultimate f‘ﬂ{?f',;??fi?#i,af;{_,___‘
Walkabout Community
Just Off 304

Footsteps Away
 from standup paddleboarding
to standing room only
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NEW HOMES FROM
THE UPPER $400S

1 mile from the beach
1.5 miles from Seaside
Neighboring WaterColor Crossings
3 to 5 bedroom homes
Designer models open daily

Move-In Ready homes available

Visit NatureWalkAtSeagrove.com
or call 888.475.9540

@ Euol Huutirg Cpporunity, SR Kolter Homue. Prices, featusw, dimmasions,

amenities, speciol offers ond product offerings aro subjock to'chonge without nolice

KOLTER
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McCAaskiLL & COMPANY

Finest Jewelry & Watches

13390 Highway 98 West, Destin, Fl » (850) 650-2262 » McCaskillandCompany.com

BESTIN
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- WATERCOLOR

ks 99 COM PASS POINT 23 HIGH STREET
1,329 SF + 2 Bedrooms & 2 Bathrooms = 51,095,000 3,067 S5F = 5 Bedrooms « 4 ¥ Bathrooms = 51,895,000

216 ROUND ROAD 35 CENTRAL SQUARE A-2 57 BLACKWATER STREET

4,613 5F » £ Bedrosms & 5k Baths = 54,500,000 2,507 5F » 4 Bedrooms = 2% Bathss 52,795,000 /216 5F = 5 Bedrooms = 5 Baths = 52,145,000

By
"~ SEACREST BEACH

310 SEACREST DRIVE 5 SIGNAL COURT 196 MAGNOLIA STREET
4,254 SF = 5 Bedrooms = 5% Baths « 52,095,000 3,1835F » 5 Bedrooms = 4% Baths = 51,845,000 2/016.5F » 4 Bedrooms « 3% Baths ¢ 51,095,000

8850.231.9007 @30ARealEstateGuide.com m=Info@TheBeachGroup.com



T

our footprint assures your investment
property gets the attention it deserves.

Check-in Offices

With four decades of experience along Northwest Florida beaches and check-in offices spanning across Scenic
Hwy 30A, ResortQuest is known for creating lifelong memories and award-winning service. We're proud to have
established a footprint along 30A as a local brand focused on trust, quality, and unforgettable experiences.

Are yvou ready to become part of our
footprint? Partner with us to experience
the award-winning difference.

Jeramie Bates

Business Development
Beaches of South Walton & Carillon Beach

B44-783-5285
NewOwner@wynvr.com
JoinRG.com

When it comes to years of experience and local knowledge, our

s
R_ESO R_T %EST, 30A team of licensed REALTORS® has you covered.

By Wyndham Vacation Rentals’

' WALTON AREA
1 CHAMBER

L0006 Large Busaness of

855-747-4443 | RQ30ARealEstate.com

2016
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bluetitle

30A’s preferred closing experience

phone 850.960.0016 // fax B66.55B.1608 //

address 10952 E. County Hwy 30A, Suite B, Inlet Beach, Florida 324561
website blue-title.com /) email info@blue-title.com // facelook facebook.com/bluetitle

CAE-

THIRTY-A

3899 Last Scenic Highway 30A, Seagrove Beach

- 850.231.2166

- Open Daily at 5 + cafethirtya.com



LUXURY CONDOMINIUMS FOR SALE « THEPOINTEON30A.COM

Scenic ‘ SOthEb}”S

INTERNATIONAL REALTY

Chris Abbott
Broker / Owner

chris@scenicsir.com




! 1 ﬂ

. | i _-'-"';J "-/
A HOGE N SONBME 57850 687.7142

e
&

.

WWW.VERAHOGE

: e e

PROPERTIES ~~"The land and homes 'p’fii;,':in important
. < - role of course... but it’s never really been
e ' o & : — _w"'"abmu that. For me it’s been about the

= lifestyle, raising my children immersed
= in our local culture, engaging what is
there, right outside of our doors. It’s
been about loving Sowal life... 37 years

and counting. ’&gﬁffj

2015 & 2016

CLHMS | REAL ESTATE (374

ATLLION [HOLLAR

GUILD

CERTIFIED LUXURY HOME MARKETING SPECIALIST BOBBY JOHNSON - 850.865.7798 . CALLALOCAL




letter from the

publisher

SPRING FEVER

Spring is in the air and 30-A is bustling
with people to see, places to go and things

to do.

The ocean is beautiful this time of year.
Lots of beautiful wildlife and the sun is

not too hot.

We hope you enjoy our paradise this
spring break and we remind you that
30-A is a real community. With schools,
teachers, doctors, plumbers and the like.
Please make sure to treat our beaches and
towns like you would your own home.

We know you will.

As always, this issue is packed full of
stories about the things that make 30-A
great. We invite you to peruse the pages
that follow and to read about the person-
alities that make 30-A your home away

from home.

We wish you and your family a wonderful
time at the beach and nothing but warm

days and cool breezes on your back.

Be safe out there. And love the ones

you're with.

Cheers,

Miles K. Neiman

View the entire publication online at www.ThirtyAReview.com

Advertise with
The Thirty-A Review

magazine.

Call (404) 560-3677.

for rates and information.

The Thirty-A Review is published every other month by Thirty-A Review, LLC.
Reproductions in whole or in part, without expressed written permission of the

publisher, are strictly prohibited. The Thirty-A Review is not responsible for the

content or claims of any advertising or editorial in this publication. All information
is believed to be accurate but is not warranted. Copyright 2006-2016.

Send inquiries to 227 Sandy Springs Place, Suite D-297, Sandy Springs, GA 30328.
Or call (404) 560-3677. Send press releases and e-mails to miles@thirtyareview.com

about the cover T

Photography & Styling
Vera Hogenson
www.verahogenson.me

Model
Rachel Prescott

Wardrobe

Gown: “Simply Elegant Bridal”
Fort Walton Beach, FL.
Accessories: Claire’s

Makeup & Hair
Lindsey Ellen, “Traveling Chic”
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MERCHANTS

A simple, beautiful life.

locally-owned and operated boutiques & restaurants

seasidefl.com

s DOLLery

-5 1" neges

CLL? Huate Teace

A, Seagrove Beach, FL, 32459

WA .con Facebook: Clay 04"

Aay30DA.com




local theatre, dance, music, etc.

Showbiz and Events in March and April

ALYS BEACH

30A Wine Festival

March 9-12, 2017

Pricing varies by event, ALYS BEACH;
locations vary by event

Spring Concerts
Free, ALYS BEACH AMPHITHEATRE

The Forrest Williams Band
March 8, 2017; 6-8 p.m.

The Panhandlers
March 15, 2017; 6-8 p.m.

Fearless Heights
Alys Beach Ampbhitheatre
March 22, 2017

‘The Blue Ribbon Healers
April 5, 2017

Mike Whitty & Friends
April 12, 2017

ROSEMARY BEACH

Caravan Jazz Band —

Live Musical Performance

Sundays, March 12, 19, 26, April 2 & 9
5:30pm-7:30pm, TOWN CENTER
Caravan brings the sounds and
atmosphere of 1930’s Paris with a touch
of Disney! Close your eyes and picture
the swinging dance halls of the Champs-
Elysées or the sound stage of a Walt
Disney cartoon. A must see performance,

fun for all ages!

Spring it On! Concert Series
Mondays, March 13, 20, 27 and

April 3, 10

6:30pm-8:30pm, EAST LONG GREEN
Bring your chairs and blankets and
enjoy an evening of entertaining musical
performances. Each week is a different
show...be sure to catch one or all! (7Town
Hall if raining)

3/13: “Like Totally Awesome” 80!
3/20: Bubble Gum Machine

3/27: The Hep Cats (50’s & 60’s)

4/3: One Hit Wonders

4/10: British Invasion (Beatles, Stones)

Art in the Park

Tuesdays, March 7, 14, 21, 28 & April
4, 11

5:30pm-7:30pm, WESTERN GREEN
Enjoy a variety of three different art
projects and activities and explore
different mediums of art

Children’s Theatre: “The Tales of
King Arthur”

Wednesdays, March 15, 22, 29 & April
5,12

6pm, NORTH BARRETT SQUARE
(Town Hall if raining)

A troupe of travelling players revel in
creating much onstage merriment by

presenting, The Tales of King Arthur
and his Knights of the Round Table.
Young Arthur is a squire who dreams of
becoming a knight, but a great wizard
named; Merlin has plans for Arthur
beyond mere knighthood. Join Arthur,
Merlin, Guinevere, and Lancelot in this
sword and sorcery comedy adventure
sure to royally entertain audiences of

all ages. Blankets and lawn chairs

are welcome.

Moonlight Movies & Face Painting
Thursdays, March 16, 23, 30 & April

6 13

Face Painting starts at Spm, Movie at
7:30 pm, WESTERN GREEN

Bring the family for a wholesome and
fun movie night under the stars. Blankets
and lawn chairs are welcome. Come
early and get your face painted by one

of our talented artists! Enjoy popcorn
and the best hot dogs on the beach from
DogManDu!

3/16: The Secret Life of Pets (PG)
3/23: Petes Dragon (PG)

3/30: Finding Dory (PG)

4/6: Moana (PG)

4/13: Rogue One — A Star Wars Story
(PG-13)

The “Amazing Rosemary Race”
(Scavenger Hunt)

Fridays, March 17, 24, 31, April, 7, 14
Registration: 10am, Race Start: 11am,
Awards: 2pm, SOUTH BARRETT
SQUARE

Partner up with family or friends and
get ready to explore all Rosemary Beach
has to offer. You will be given a series

of clues, tasks and instructions that will
take you through an “amazing” race
around town. Much like a scavenger
hunt but with a few twists and turns
thrown into the mix! Winning team gets
$100 to spend in their favorite shops and
eateries in Rosemary Beach! All

ages are welcome!

SEASIDE

15th Annual Seaside Half
Marathon & 5K Weekend

March 3-5, AMPHITHEATER, LYCEUM,
ASSEMBLY HALL

Seaside Farmers Market

Saturdays, March 11, 18, & 25, 9am-1pm
(changes to 8am-noon after March 11th),
AMPHITHEATER

(No farmers market on race weekend, March 4)

Stories by the Sea

Monday-Friday, March 13 - March 31, 3:30pm

SOLOMON SQUARE

Broadway Theatre Camp

Tuesdays & Thursdays & Fridays, March 14
- April 14, 1-3pm, SEASIDE REPERTORY
THEATRE/MEETING HALL

Central Square Cinema
Fridays, 7:30pm

3/17: 1oy Story

3/24: Wreck it Ralph

3/31: Tangled
AMPHITHEATER

Children’s Theatre Performance —
Seaside Repertory Theatre
Mondays, March 13, 20 and 27, 5:30pm,
AMPHITHEATER

Huck & Lily Kids Music

Performance
Tuesdays, March 14, 21, & 28, 6:00pm,
AMPHITHEATER

Stories by the Sea
Mondays-Fridays, April 3 - April 21, 3:30pm,
SOLOMON SQUARE

Broadway Theatre Camp
Tuesdays, Thursdays & Fridays, March 14 -
April 14, 1-3pm, SEASIDE REPERTORY
THEATRE/MEETING HALL

Central Square Cinema
7:30pm, Fridays

April 7: Happy Feet

4/14: Storks

4/21: Muppets Most Wanted
AMPHITHEATER

Seaside Farmers Market
Saturdays, April 1, 8, 15, 22, & 29,
Sam-noon,

AMPHITHEATER
Huck & Lily Kids Music

Performance
Tuesdays, April 4, 11, 18, & 25, 6:00pm,
AMPHITHEATER

i

Photo courtesy Lesley Isacks Photography

Children’s Theatre Performance —
Seaside Repertory Theatre
Mondays, April 3, 10, & 17 5:30pm,
AMPHITHEATER

Seaside’s Easter Celebration
Sunday, April 16, 12-2pm, AMPHITHEATER

THE THIRTY-A REVIEW | MARCH/APRIL 2017 | 23



dining

Riding the Wave:

Seagrove’s Newest Gem is Surting Deer

BY SARAH MURPHY ROBERTSON

eorge and Ann Hartley have been residents of
GSeagrove Beach for nearly twenty years now.

As business owners and devoted locals, they've
always paid tribute to the historical significance of this
30-A community.

When it came time to re-concept their newest
restaurant, previously V Seagrove, the Hartleys recalled the
stories they had heard about one of the first landowners of
the area. Back in the 1940s, Cube McGee recognized the
diamond in the rough that would one day become Seagrove
Beach. He decided to develop it and in the early days, as the
area grew, he was a key figure. McGee also had an unusual
pet — a deer he called Bambi. McGee and Bambi were
often spotted frolicking on the beach at sunrise - in the
morning surf. And, hence the inspiration for the name of
the Hartleys’ newest venture: Surfing Deer!

Surfing Deer is open nightly for dinner service and
is a casual fine dining atmosphere. It is modern and
comfortable with a soft color palette and coastal touches.
They know families vacation together, and well-behaved
little ones are welcomed with their own kids menu.

The Hardleys are thrilled to have Chef Greggory
Smith leading the extremely talented culinary team at
Surfing Deer. George shares how Chef Smith’s precision,
attention to detail, and cerebral approach to cooking
has been an inspiration and an invaluable aspect to the
restaurant’s success.

The starters are unique and give a peck into the
special meal to come. Their Surfing Deer Flatbread is
naan topped with premium beef tenderloin, caramelized
Vidalia onions, thin slices of fresh Mission figs, bleu
cheese, and a balsamic glaze. It is sweet and punchy,
herbaceous and tangy — a true testament to balanced
composition.

The soup and salad section of the menu is full of
familiar favorites like a caesar and wedge, but they are

Seared gulf ‘ :
red snapper

Banana pudding
cheesecake

Artisan Roasted
Beet Salad

spot-on with impeccable care taken in their craftsmanship.
Try the Artisan Roasted Beet salad. Cubes of sweet, earthy
golden and red beets top peppery greens and are garnished
with farmers cheese, radish, juicy citrus, and the crunch
of toasty Marcona almonds. This salad is bright, light,
and sublime all in one.

Choosing an entree may prove to be a bit difficult.
Hopefully your table likes to share! George loves the Stout
Coffee Braised Beef Short Ribs served with horseradish
and white cheddar mashed potatoes; he’s a self-confessed
meat and potatoes guy from Texas. The expertly prepared
Caramelized Sea Scallops over farro with crispy kale has
been deemed locally as a solid “11 on a 1-10 scale”. Ann
recommends their Seared Gulf Red Snapper. The fish
is perfectly cooked and Asian influences in the coconut
lemongrass emulsion, baby bok choy, and ginger infused
black rice are its brilliant co-stars.

If you are stuffed, take a few minutes to linger, but
be sure to order dessert. Their pastry chef is extremely
talented and the sweet treats at Surfing Deer are some of
the best around. Get a slice of the Caramelized Banana

24 | THE THIRTY-A REVIEW | MARCH/APRIL 2017

Pudding Cheesecake — it takes the
best of two classic desserts all nestled
in a homemade vanilla wafer crust and
drizzled with a rum caramel sauce.
While

is primed to be an exceptional

dinner service
experience, the full dinner menu
can be ordered at their beautiful bar,
which also has its own smaller bites
menu. The fish and chips, made
from gulf-fresh fish of the day, comes
with fries and hush puppies and
would be great while enjoying a couple of locally
brewed draughts.

And if a nightcap or another glass of vino is in
the cards, Surfing Deer has you covered with a well
curated wine list ranging in special occasion bottles
to more affordable sips. Their signature mixed drinks
includes the Bambi Tini — a refreshing cockeail of

Cubes of sweet, earthy golden and
red beets top peppery greens and are
garnished with farmers cheese, radish,
juicy citrus, and the crunch of toasty

Marcona almonds.

Deep Eddy peach flavored vodka, fresh strawberries,
lavender-lemon simple syrup and a fizzy splash of Prosecco.
Surfing Deer features a lovely private events room
for celebrations of all kinds. It is complete with its own
entrance and kitchen to serve guests. The window-lined
space can seat up to 50 comfortably and is also furnished
with audio-visual technology and a flat screen television.
Many a special memory will be cherished in this room.
Surfing Deer has been open since November of
this year and the excitement among foodies is growing
as good news travels fast. Stop by soon, say hello to the
unofficial mayors of Seagrove, and enjoy the creative
culinary genius of Chef Smith. It’s sure to be a night to
remember and Surfing Deer is up for one smooth ride.

Surfing Deer is located at 2743 E Co Hwy 304, Santa
Rosa Beach. Hours are 5-9pm M-S, closed on Sunday.
Call (850) 213-4200 or go to surfingdeer.com for

more information.



IRL KITCHEN resTAURANT & BAR

CK BACK CUISINE LOCATED JUST OFF THE BEACH IN ROSEMARY BEACH.

STREET | ROSEMARY BEACH | 850.213.0058 | 8aM TO 9PM DAILY

OWGIRL KITCHEN cafFe & MARKET

SERVING BREAKFAST & LUNCH EVERYDAY IN THE HEART OF SEAGROVE.
GRUMPY HOUR 8 TO 9AM DAILY.
3005 E. HWY 30A | SEAGROVE | 850.231.1120 | 7:30AM TO 3PM DAILY

CK FEED & SUPPLY rrovisiONs & GIFTS

PICNIC PROVISIONS, GOURMET FOODS, BOUTIQUE WINES, CRAFT BEER AND ALL KINDS

OF GIFTS FOR THE HOME AND KITCHEN.
31 MAIN STREET | ROSEMARY BEACH | 850.588.0908 | 1 1AM TO SUNSET DAILY

CK SOUTHERN BELLE caTteriNG & EVENTS

CHEF-FREFARED MEALS AND COCKTAIL BITES TO SERVE AT YOUR FAMILY GATHERINGS,
SUNSET TOASTS AND BEACH SHINDIGS. POP-UP FARTIES COMING SOOM!
WWW.CKSOUTHERNBELLE.COM

17 Hopetown Lane 31 Windward Lane 22 Whitby Court
Rosemary Beach | $2,299,000 Rosemary Beach | $2,749,000 Alys Beach | $2,700,000
Gulf Side with Pool | 5Br/5Ba 3 Houses from the Beach | 5Br/6Ba 4 Br/5Ba | Separate Guest Suite
Rental Projections of $178,000 Rental projections of $171,000 Rental projections of $150,000

I'T'S ALWAYS A BEAUTIFUL DAY ON 30A!

Call Nikki Nickerson Directly
o . e o ! (850) 585-1129
3 D;\x (();\5 l \l o [ 4[ I“ l‘; 4 ) info@30aCoastalLife.com
COASTAL LIFE B — 7 : OVER 1/4 BILLION
Real Estucte (jomp e ‘Af:-‘( ve coasta / Sroserties S SOLD SINCE 2001

/
kw LUXURY HOMES
o | INTERMATIONAL

MEMBER Institute for Luxury Home Marketing

Search for your dream home! www.30aCoastalLife.com f 5w an Independent Keller Williams Agent Group




dining

Back to Business: Seagrove Village Market Cate

BY SARAH MURPHY ROBERTSON

o much of the magic and allure of 30-A
S is that tangible feel one gets from a sleepy

beach town. It often harkens back to simpler
days. Visitors to our area take great pleasure in
“unplugging” while they are here — choosing
bikes and walks over car rides, spending long, lazy
days swimming, napping, or reading, and finally
enjoying spectacular sunsets lighting up the gulf.
So it is no surprise that over the years a trip to the
oldest businesses along 30-A would
become a must-stop destination.

Seagrove Village Market Cafe
has an identity in this area that is
unparalleled. It is itself almost a
resident of 30-A and guests have a real
reverence for this special spot. From
day one, its current owners, George
and Ann Hartley, have regarded this
iconic restaurant with that same level
of reverence.

Nostalgia can found all around
the history of the Seagrove Village
Market. Since opening as a small market and mini mall in
1949, it has been a gathering spot in the Seagrove, Florida
community. Generations of families have made the village
market part of their family memories. In the earlier days,
the Seagrove Village Market had one of the first and only
pay phones in South Walton. The market also functioned
as a hub for all the teenagers to meet, grab sodas, and hang
out. The market was the keeper of keys to many of the
cottages for years and years. This is a look inside what this

Fried grouper
| sandwich

institution meant to the area
and earliest homeowners.
When George and Ann
Hardey purchased the
Seagrove Village Market Cafe
in 1999 it was, in their words,
being in “the right place at the
right time.” From the very start
they wanted to build upon the
culture, reputation,
and beloved

mainstays

GEAGROYy,

MarketCafé

ViLLac®

of the cafe and they took some
key advice from the previous
owner to heart — buy fresh,
cook to order, and serve with
a smile. For 18 years they've
followed his philosophy while
also preserving the original
integrity of his recipes.

With the closing of the original market in October
of 2015, there was a lot of apprehension. How could the
market live on? The Hartleys had the extremely fortunate
opportunity to acquire the parcel of land just north of the
spot where the original market stood.

Ann shares how important it was to the couple to
keep the soul of the Seagrove Village Market intact. “We
saved the booths and tables — look, they still even have
all the names carved into them,” she’s excited to point
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out. The space is brand new with open, high ceilings — so
bright and beautiful — but it definitely echoes the charisma
of the old location and all the charm is still there. Much of
the signage from the original restaurant adorns the walls
and the countertop at the checkout area remains. George
shepherds me into the men’s restroom to show one other
treasure from the old space: the vintage fuse box that kept
the operation buzzing for all those years. “More than one
electrician has told me this belonged in a museum,” he
laughs. Seems it was just as important to transplant the
“heart” as well as the soul, you see.

The menu hasn’t changed much in all these years —
with golden-fried grouper sandwiches and
juicy burgers being offered from the start.
But over time, the Hartleys expanded the
menu to include fish tacos, fresh salads,
and their signature sides like mac n cheese
and fried green tomatoes. Everyone
has a favorite here and the restaurant’s
commitment to consistency makes any
order on any day an excellent choice.

When the Hartleys and their team
recently developed a few new additions to
the menu, the andouille and shrimp po boy
was added to the line-up. This promptly
became George’s new pick, and he often
orders it in lieu of his years-long go-to,
the fried shrimp po boy. The garlickly spice
and subtle kick from the sausage is a great
complement to the tender shrimp. This po
boy is sure to become an instant classic.

The Hartleys are quick to acknowledge
they could never run this business alone
and were pleased to find much of their
loyal staff were patient and eager to return
when the market reopened in November of 2016. It is a
family-run business committed to treating their customers
and their staff as part of the family.

So now the new Village Market will greet old and
new generations. Hungry customers will happily order
their favorites, making memories and continuing the rich
tradition started back when 30-A was just an unpaved
road in between Panama City and Destin. As the signage
from the original space promises, the Seagrove Village
Market Cafe will continue its tradition of serving “Deep
Fried Love...Since 1949!”

The market is located at 2976 S Co Hwy 395,
Santa Rosa Beach. Hours are: Sunday, 10:30-2:30,
Monday-Saturday, 10:30-8:30. Call (850) 231-5736

for more information.



Gregg Orr Quality Pre-Owned Porsche of Destin Gregg Orr Marine
226 Main Street 808 Airport Road 226 Main Street #1
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(850) 424-7477 (850) 650-0884 (850) 502-1861
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chef profile

Chet Holbrook and The Bellamy ot 30A
Chef-Driven Cuisine in Full Service Style

BY SARAH MURPHY ROBERTSON

ince hustling bussing tables at
S 14 years old, Chef Christopher
Holbrook has centered his
life’s work around the food world.
After
throughout high school, he chose

working in  restaurants

Johnson & Wales University for his I nQ red lent
culinary training. From there, the .
list of who he apprenticed under pOTenflGl,

is certainly impressive. Holbrook
cooked at the renowned Kiawah
Island Resort in Charleston, gained
invaluable guidance and experience
under esteemed local chefs Tim
Crechan and Phillip Krajeck, and
then served as private chef to many
of society’s elite, including New
Orleans mogul Al Copeland Sr.

In 2010, Holbrook launched Signature Catering of
30A with the idea he could feed others while also feeding
his soul. He took the cultures and styles of cooking he had
honed over the years to develop his own unique style of
coastal cuisine. His focus as a chef is always to highlight
each ingredient to its fullest potential, but you're always
gonna find a twist here and there and that is just the way
he likes it.

After years of gaining a devoted clientele with
Signature Catering of 30A, Chef Holbrook is thrilled to
announce what 2017 will bring. Along with two partners,
he has taken ownership of the former The Grecian
Gardens restaurant, now known as the event space The
Bellamy of 30A. “I'm back on 30-A and it feels like
home,” he confides.

The Bellamy was originally built as a family-owned
estate designed to replicate the Greek Orthodox Church
in which the matriarch and patriarch were married. It
was important to the investors to keep the beauty and
history of the property intact while also transforming
it into a functional and elegant event space. You'll see
modern hints of “coastal chic” decor in the bar area
and bridal suite. The renovations infused a fresh sense
of modern elegance to the interior while preserving the
romantic Greek history of the building’s exterior. Much
effort went into landscaping the lawn, gardens, and
grounds - including constructing an arbor atop a knoll for
wedding ceremonies.

And of course, The Bellamy of 30A has incorporated
a large catering kitchen equipped and ready to create the
food Chef Holbrook’s clients have come to love. Chef’s
menus emphasize a balanced progression; to keep it fresh

His focus as a chef is

always to highlight each

always gonna find a twist
here and there and that

is just the way he likes it.

to its fullest

but

you're

and straightforward. But
the gulf seafood he favors
will always be the star of
the plate. The Bellamy on
30A will offer its guests
lots of options. They
can choose from one of
four prix fixe menus or
work to create a uniquely
custom menu. And dont
worry: they can bake the
beautiful wedding cake
you crave too!

Chef HolbrooK’s
cooking style is versatile
and The Bellamy of 30A
will offer fare from casual
to more formal. He can
whip up a mean low-
country boil or plate the
most intricately composed sushi rolls or ceviche dishes
you can imagine. Chef will roll out a whole new menu
this spring — taking all the favorite dishes he’s known for
and announcing some new creations as well.

While couples planning their weddings will inevitably
find this space exquisite, any number of events can be
held at The Bellamy of 30A. Holbrook says bridal and
baby showers, anniversary and birthday celebrations, and
functions of all kinds will find this space perfect. They
also offer in-house event planners. So no matter the scale
and scope of the event, they are excited to help execute a
great party. Your special moments will surely come to life
with grace and ease in 30-A’s newest gorgeous setting.
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As 30-A’s popularity grows, and more and more
people choose to celebrate life’s milestones amidst the
unparalleled beauty of the Emerald Coast, The Bellamy
of 30A and the talents of Chef Holbrook are poised to
help. It’s an exciting time for the area and Chef Holbrook
and his partners are gearing up for a very busy 2017.

To find out more, go to www.bellamy30a.com or call
(850) 502-9233.
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farmer talk

Cypress Cattle & Produce

BY SusaN BENTON

( :ypress Cattle & Produce Company holds a heritage
of 103 years of running the family business, and
the latest generation thinks that’s an experience

worth sharing.

“My family has raised about everything you can raise
on a farm,” says Luke Langford of Ponce de Leon. If his
name sounds familiar, it may be because Langford has been
strumming a guitar and belting out twangy country classics
with The 331 South Band at large events over the past
couple years, including opening the Down Home Music
Fest. But as much as he enjoys entertaining, Langford’s
love of the simple life is what drew him back into the farm
business while he was in college.

Cypress Cattle Company was founded in 1912 by W.].
Sapp. From Sapp, the farm was handed down through the
family to W.L. Comander, then Ken Langford, and now
Luke Langford.

“In the early years and into the Depression, we grew red
potatoes by the railcar,” says Langford. Sapp also distributed
cornmeal and cane syrup produced on the farm and sent
milk to an ice cream factory in Pensacola.

The farm had a dairy operation untl 1993 when,
Langford says, “It was time to get big or get out.” The family
got out of the dairy business and never regretted it. The
farm now supplies produce to food retailers and distributors
such as Walmart, Sysco, and its very own produce market
in Freeport.

Things on Cypress Farm changed gears once again
as popularity grew around agritourism, a type of tourism
offering visitors an educational and novel look at life and
business in any agricultural setting.

“I want them to spend a day out on the farm going
through soybeans and to see production crops,” says
Langford. “I want them dirty when they go home. I want
them smelling like animals because they had their hands on
them all day.” The farm has hosted field trips and now offers
farm tours of the property.

Florida lacks the frigid climate, but that didn’t stop
the farm from ushering in fall favorites. Cypress Cattle &
Produce just ended a successful first ever season of fall-

The farm first tried on public
curiosity by inviting people
in to pick their own bushels
of peaches from 600 trees

in the orchard each spring.

themed fun. The farm was open to the public to experience
a S5-acre corn maze, giant pumpkin patch, hayrides, and
children’s activities. The farm first tried on public curiosity
by inviting people in to pick their own bushels of peaches
from 60O trees in the orchard each spring. After success with
u-pick peaches and strawberries, it only made sense to try
the same with a pumpkin patch.

Langford says the pumpkin patch is one of the things
that sets Cypress Farm apart from other corn mazes in the
region. “There’s a lot of people that have moved here from
places like Ohio and Indiana, and the fall family tradition
was to go out into a patch and pick the pumpkin. Here, you
go to a Walgreen’s parking lot and grab one off a palette.”

Langford staffed the corn maze with Future Farmers of
America students. The teens helped visitors carry 50-pound
pumpkins to their car and dressed up in zombie attire
to scare those walking through the haunted corn maze
experience after dark.

Now that the corn maze is retired for the season, the
family will get back to using its commercial operation to
teach the younger generation about the importance of
knowing where their food comes from and dispelling
misconceptions about modern agriculture - even genetically
modified (GM) crops.

Guests who traipsed through the corn maze probably
didn't realize it was a field of genetically modified sweet
corn. Cypress Farms grows crop plants whose genes are
spliced with a protein that strictly wards off corn pests.
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“When we grow
GM corn, I am able to
cut my pesticide and
chemical application
by about 90 percent,”
says Langford. “On
the harvest end, we
harvest 90 tw 95
percent of our crop instead of 70 percent like we used to
with corn ear worm damage.”

Waste is something the farm strives to eliminate. When
the corn maze is cut down in a couple weeks, the corn will
be used to make molasses and the field will be primed for
dove hunts.

Langford has two young sons he hopes will take an
interest in farming like he did. “Hopefully one of them will
be in a place where they want to take over the family farm,”
says Langford. “It was never forced on me. It’s like I was
hardwired for it.”

Cypress Cattle & Produce is closed to the public except
on specified dates. The farm’s stand is located at
16564 US 331 South, Freeport, FL 32439. For more
information call (850) 880-6955 or visit their website,
cypresscattle.com.

Susan Benton is the owner of 30AEATS.com where
she shares her passion for food and travel, and her
commitment to promoting local farmers, fishermen,
chefs, artisans and restaurants along the Gulf Coast.
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Dr. Bart Precourt provides a safe and gentle
style of care and nufritional cansultations.
Common conditions include neck and back
pain, sinus issues, sports injuries,
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Same day appointments available
850.231.9288
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A powerful alternative medicine used to
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culture

Art and the New Urbanism |l
A Conversation with Artist Jamie Zimchek

met artist Jamie Zimchek this winter at a bonfire in
Grayton Beach and was delighted to discover her

works, which currently hang at the Newbill Collection
in Seaside’s Ruskin Place Arts District.

It’s no wonder that this seasoned artist found her way
to Ruskin Place for representation when she moved to the
area last year. Ruskin Place made its first international
debut in the Truman Show and is the geographical center
of Seaside, which in some respects makes it the epicenter
for the arts of Scenic Highway 30A.

Born near Sacramento, California, Zimchek received
aBA in Humanities at Newbold College in the UK in 1998,
and her MA in Middle
East & Mediterranean
Studies from  King’s
College London in
1999. She worked as a
freelance photographer,
journalist, and college

lecturer in both the
U.S. and the UK,
supplemented by
extensive solo travels
through Asia, Africa,
the Caribbean, South

America, and Europe,

BY ANNE HUNTER

before returning to the United States nearly a decade later.

My particular interest in her work is this artist’s
unique painting style, which she refers to as “narrative
abstracts”. Pulling from her experiences as an academic,
traveler, and writer, she’s created works that are a cerebral
synthesis of ideas, memories, and social constructs. On
a subtle level, Zimchek’s mixed-media paintings aim to
ask necessary questions - often playfully - about identity
and place while offering a sometimes-oblique critique of

modernity. More overtly,
her colorful

abstract urban landscapes,

works are

a mix of brushwork and
mark making, with clues
to interpretation secreted
away for the discerning.

WHAT IS YOUR
PERSPECTIVE OF
OUR TOWN AND
THE CURRENT

ART SCENE?

I think it has great
potential. There are some
very successful artists and
designers here already, but
there’s certainly room for
more. Selfishly, I'd love
to see the area begin to
pull in more visitors and
permanent residents from
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farther afield simply because I believe that diversity and
a little change can be all that’s needed to spark a creative
fire. Last year this area had over 3.5 million visitors, a
good share of them from nearby states, which is absolutely
lovely, but it would also be nice expand the pool.

WHAT IS THE CRITICAL ROLE OF ART IN
OUR SETTING?

It depends on whether you mean critical in the sense
that it points out flaws or critical in that it’s essential. It’s
horribly cliché, but the arts really do breathe soul into
a place, and in one such as this, where the permanent
population is heavily outnumbered by the visiting one,
I think its easy to lose sight of community without
something like the arts to anchor it. So yes to art playing
a critical role in that sense, but yes also in the sense that
art that challenges existing mores is also necessary here to
prevent the creative community from stagnating.

WITH POPULAR TOURISM AND
MODERNITY ARRIVING EVERY DAY
MORE IN OUR PRECIOUS PLACES,
HOW MIGHT IT BE POSSIBLE TO
AVOID THE DESCENT INTO KITSCH?
DO YOU THINK IT’S POSSIBLE TO
AVOID COMPLETELY?

I think a full-on descent into kitsch; though possible;
is unlikely, though it’s always going to be lurking at
the edges. More importantly the question might be,
is there room for kitsch to co-exist with something
loftier? Sometimes the contrast might provide needed
context for understanding the shades of gray between
black and white.

What institutions and programs should these towns
nurture to foster a healthy culture, which includes the
arts? From what I've observed, the Cultural Arts Alliance
has a robust events calendar, and does an excellent job of
bringing art to the community. However, it also seems like
there could be room for some sort of facility more central
to 30-A, like the Parrish Art Museum in The Hamptons
that could serve as a more readily reachable “public” art
space through curated art exhibits, art classes, and other
enrichment programs timed to coincide with a week-
long vacation stay. There have been other atmospheric
seaside communities that have managed this, and it
seems like something that could both nurture the region’s
considerable assets, cultural or otherwise, and encourage
a more diverse discourse.






local business

Smallcakes Cupcakery and Creamery

BY SusaNn L. CANNIZZARO

EO Jeft Martin | &
recently opened  his _
Smallcakes Cupcakery " .

and Creamery headquarters in  F &
Seacrest Beach. This location
will serve as a corporate test
kitchen and training facility
for the whole franchise, which
is known for offering gourmet
cupcakes that feature creative
flavors, quality ingredients, and
a family friendly vibe.

It all started as a dream to
create a great tasting cupcake. In
2008, Jeff and his wife Brandy
were visiting New York and Los
Angeles and noticed cupcake
only shops with lines of people
waiting to buy cupcakes. “I
asked myself, what is so great
about this cupcake concept that
has people lined up and they did
not even taste that great,” says Martin. He
previously had been a chef for high-end
restaurants in Atlanta but once the couple
relocated to the Kansas City area, he knew
he wanted a different type of lifestyle but
still follow his passion for baking.

To start his cupcake venture, they
began testing different cupcake recipes
until they perfected their favorite 10. “I
had $5,000 to start this business and had
to decide if T should buy an oven or a sign,
and decided the sign was more important
and we could bake these cupcakes in
our home,” says Martin. In the first week, they sold
100 cupcakes. Shortly thereafter they were selling 800-
900 cupcakes a week. “Once our first child Lily was
6 months old we would use photos of her eating a
cupcake on signage. That proved to be a very successful
marketing tool!”

The Food Network soon called and invited Jeff
to participate in their hit show, Cupcake Wars. Martin
apparently forgot to add pumpkin to his pumpkin
cardamom cupcake during an elimination challenge.
Despite the mistake, the judges loved it anyway. He and
his cupcakes have also been featured on the television
show The View, made star-studded events such as the
MTYV Video Music Awards, and was also listed as one of
the Top Ten Cupcake Places to try in the country by USA
Today. Restaurant Business listed them as one of the 50
fastest-growing small chains in America.
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After being on the show, he
opened several more stores in the
Kansas City area and began to
franchise his business. Now 9 years later, they have over
160 locations across the United States and 4 International
locations in Dubai and Saudi Arabia. “We have done well
with our expansion due to how inexpensive it is to get
into this business. 90% of the owners are women. They
are relationship and family oriented and that works well
with this business model,” says Martin.

Jeff and Brandy were married 16 years ago on South
Walton Beach and vacationed in this area with their
children Lily and Jax for several years. They are now very
proud to call this area home, with their primary home
located in the Inlet Beach neighborhood.
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They bake 18 flavors of
cupcakes from scratch daily
and now offer 15 flavors of
small batch ice cream, which is
setting the model for franchises
company-wide. “Every new
store we opened in the past 3
years has both cupcakes and ice
cream. We also offer our most
popular item: the Smallcakes
Smash, where a customer gets
to pick any cupcake
and two scoops of ice
cream and we smash

adds

Signature

it together,”
Martin.
flavors are simple
cupcakes that people
love, such as birthday
cake: a vanilla cake
with
frosting,
with
cookies n
but many also love the unique flavors like maple bacon
and wedding cake. They have over 300 cupcake and ice
cream proprietary and proven recipes and can ship their
popular “Cupcake in a Jar” nationwide for those not near
a location.

In 2015 Martin was asked to write a cookbook.
Buttercream Dreams: Small Cakes, Big Scoops and Sweet
Treats is kid and family friendly, featuring recipes for his
cupcakes, ice cream, and other treats. “The art of the
cupcake business is really keeping it fresh,” says Martin.
“We are always inventing new offerings.”

Sudie Hector and her family are huge fans of the
Smallcakes concept. “Each of us has our favorite but
we love trying new flavors as well. The cupcakes are so
fresh and delicious, we've never been disappointed. Just
walking into Smallcakes makes me feel like a kid again!”

buttercream

topped
sprinkles or
cream;

she says.

Long term goals include growth and more growth.
“In 2015 we had $60 million in sales and in 2016 we
did $120 million in sales,” says Martin. What a delicious
dream for the Martin family, franchise owners, and for
cupcake and ice cream lovers everywhere.

Smallcakes 304 is located in the The Villages of
South Walton at 10343 East County Highway 304,
Unit C112 in Seacrest. Call (850) 213-4037 or go to

www.smallcakescupcakery.com.
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54 Kristi Lane
$5,795,000 | Seagrove Beach
4 BR | 5% BA | 4,020 sq fi

265 Western Lake Drive
$1,995,000 | WaterColor
5BR|5BA | 2,821 sqft

404 E. Royal Fern Way
$1,474,990 | WaterColor
4 BR | 4% BA | 2,859 sq ft
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Accredited Luxury Home Specialists

230 W Bermuda Drive
£5,500,000 | The Retreat
5BR | 6% BA | 7,000 sq ft

43 Gulf Shore Drive
51,599,000 | Gulf Trace
5BR | 5BA | 2,883 sqft
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4BR | 4% BA | 3,16835qft
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$2,695,000 | WaterColor
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66 Mystic Cobalt Street

$1,549,000 | WaterColor
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21 Royal Fern Way
$995,000 | WaterColor
4BR | 4BA | 2,180 5q ft

Luxury-Lifestyle - Living

3092 W. County Hwy 30A, Santa Rosa Beach, FL.

Linda Campbell
Realtor®

(850) 830-3173
linda@lindasales30a.com
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£2,249,000 | WaterColor
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£1,549,000 | WaterColor
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80 Trae Lane
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wellness

Your Health: Is It All in Your Gut?¢

Dr. Bart M. Precourt

When you get your gut
health in balance, you
get your life back. Poor
health

will lead to symptoms,

gut can and

sickness, and disease.

BY DR. BART M. PRECOURT

ut health has received increasing attention lately,
G and for good reason. Some of the fastest growing
sectors of the pharmaceutical industry are drugs
for gut health. These include antacids, proton pump
inhibitors (PPIs), and medications for heartburn, Crohn’s,
IBS, constipation, leaky gut, S.I.B.O, and many more.
Chances are you have a gut issue and may or may
not realize it. Gut imbalances affect much more than just
digestion: Allergies, asthma, skin issues like psoriasis and
eczema, candida, urinary tract infections, weight gain,
hormone imbalances, fatigue, depression, high blood
pressure, immune deficiencies, and this list could literally
go on to cover almost every health symptom we know of.
Why? Your gut is the starting point of your health. Poor
gut = poor health.

Here are 3 key points to understanding your gut health:

1. It starts with your stomach. This is where digestion
begins and also where most problems begin. The
cause is very simple: WEAK stomach acid! This is
not a misprint. If you have heartburn, acid reflux,
or indigestion, these are caused by a weakening of
acid in your stomach. When your stomach acid is
weakened over time from stress, processed food,
and alcohol food cannot be broken down properly.
Therefore, food sticks around longer and your
symptoms of bloating and indigestion begin. Using
antacids like Tums, Rolaids, Prilosec, or Nexium
may make this problem worse.
What to do? Eat foods that enhance digestion.
“Bitters” are good for digestion and include radishes,
ginger, arugula, kale, turmeric, dark chocolate, and
endives, to name a few. As a nutritionist, I suggest
that virtually everyone use a digestive enzyme
supplement before meals; and my patients are often
surprised by the immediate benefits. Most often
I suggest a whole food supplement called Zypan
that contains HCI (hydrochloric acid), the primary
stomach acid.

2. Small and Large intestines. This is what most
people consider their “gut”. This is also where more
of the deeper issues are. Leaky gut, S.I1.B.O., Crohn’s,
IBS, gluten issues, immune and skin issues, etc. It all
starts here. This is where the gut flora resides and the
quality of your gut flora will determine the quality
of your health. Period! Why do so many people have
gut issues? There are many reasons for this, yet one
rises to the top. Antibiotics destroy our natural gut
microbiome. Often the damage is permanent, so
we have no choice but to methodically rebuild our
gut flora. Antibiotics are often the direct cause of
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conditions like candida, urinary tract infections, and
many others.

What to do? The most common support for
gut flora is using probiotics. This can be tricky
though, because proper dosing, quality, and type of
probiotic are important. I usually suggest working
with a healthcare practitioner who is familiar with
restoring gut flora and can identify where in the
gut your issues lies and which probiotics will help.
In addition to a probiotic supplement, eating
fermented foods on a daily basis is key. Sauerkraut,
kimchi, pickles, kombucha, kefir, and apple cider
vinegar are a few good ones. If you look at this list
and think to yourself “yikes... nope!” then finding
the proper probiotic will be essential for you. Equally
as important as your probiotic consumption is the
quality and quantity of fiber you get daily. Fiber
is technically what feeds your flora. The challenge
here is that as your gut flora gets beat up over time,
it becomes difficult to digest certain types of fiber,
hence people avoid these important flora builders.

3. Regular elimination. The conversation that most

of us don’t have. “How is your elimination going?”
THIS IS IMPORTANT! Emptying our bowel
completely on a regular basis is critical. Constipation,
diarthea, etc. are signs of an imbalanced gut
flora. Fatigue, immune deficiencies, and all of the
symptoms | mentioned earlier can be attributed to
poor elimination.
What to do? Home remedies can often get you in a
bind, so my best advice is to work with a healthcare
practitioner who is familiar with how to treat this
propetly. I often have my patients take 400mg of
magnesium lactate before bed to treat constipation.
Dehydration is another factor leading to infrequent
elimination—make sure you are drinking enough
water (minimum half your body weight in ounces)
to help cleanse your body.

When you get your gut health in balance, you get your
life back. Poor gut health can and will lead to symptoms,
sickness, and disease. Do it, you're worth it!

Dr. Bart M. Precourt is a Holistic Doctor, chiropractor,
acupuncturist and nutritional consultant. For nearly
20 years he has helped people get healthy, lose weight
and create healthy sustainable lifestyles. He currently
practices in Seagrove Beach, FL at Balance Health
Studio, www.balance30a.com. For a consultation

contact Balance Health Studio at (850) 231-9288.
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local artist

Wally Sears: As the Shutter Flies

By Lieser ScamMiDT

hile some find their
greatest creative outlet
at the meeting point

between paintbrush and canvas
or in the wet feel of clay taking
shape in their fingers, others
come alive behind the lens of a
camera, seeing things with eyes
that unearth the greatest beauty
in even the smallest details. They
sense movement, light, life, and
nuance in ways that most of us fail
to notice, capturing moments in
time that can never be recreated,
never exactly duplicated, with a
focus on finding treasures that
are priceless in their appeal and
their meaning.

For Atlantic Beach-based

Wally Sears, photography has
always released his spirit. He

comes by the affinity naturally, “Gold Sky”

never having been formally 3

trained within the structures of
a curriculum whose adherence
to the plan might stifle his eye.
Though he occasionally rtakes
classes to hone his technique
and learn new processes that
will further his understanding
of his art, Sears prefers to keep
his skills sharp by putting them
to use everyday—photographing
anything and everything that
captures his interest. “I've loved
photography for as long as I can
remember, really,” Sears says. “It
started back when I was a young
boy, when I would watch my
dad take photos with a camera
he brought back from his tour of
Germany in the Army. Watching
him take pictures absolutely
fascinated me, and I eventually

“Storm”

got my own camera, a Konica.”
every  subject
imaginable from the interiors of homes and pieces from

Shooting

the furniture line created by his wife to some of the
breathtaking scenery he sees in his travels, Sears creates
images that seem to breathe with a sense of life and
burst from the frame. It’s one of the very things he so
greatly loves about photography, one of the things that

he feels make it so dynamic
an art form. And while time
and progress may seem to be
phasing out the traditional ways
of doing things, Sears still loves
the time-intensive processes of
photography before the advent
of the digital age. “If I had my
way, I would prefer using old-
school methods of photography,
with film-loaded cameras whose
images had to be developed
with time and care, not in the
instantaneous way they are
now,” Sears admits. “There’s just
something about the investment
being made into those photos—
things become more deliberate, more special somehow. It’s
much slower and more thought is put into each shot. It
becomes much more about the quality of each shot rather
than how many shots are being taken.”

Regardless of whether he’s using a digital camera or
loading it up old-school style, however, Sears’s passion for
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his work is apparent in every
piece; and it’s that ability to
translate the world around
him into a work of art that
has made him successful as
a professional photographer.
Now working from a studio
he and his wife created within
the converted Richmond
Hotel in Jacksonville, Sears
has built his reputation as
a renowned artist over the
course of the last ten years,
taking what was once a hobby
and turning it into his life’s
work. He allows the camera
to lead him, letting the
shutter fly as he catalogues
his travels, shoots events for
clients, and studies the light
to find the perfect vantage
point in a commissioned
piece. Each shot is a chance
to create something special,
to capture a moment in time
that will be treasured forever.
And while one might assume
that someone who’s spent
so much time behind the
camera has already taken every shot there is to be taken,
there are still a few that Sears would love to take from
his mind’s eye and see them emerge within frame. “If
someone told me that I had one last photo to take, I'd
want it to be of my boys walking down the beach with
their surfboards in the early morning light.”

It's a priceless piece, in a world where everything
seems to have a monetary value attached. But images such
as these are the points of connection we have to each other,
to places, to memories and times in our lives. They’re the
very soul of photography; and for Wally Sears, those are
the images that make one huge and unconnected world
develop into something beautiful.

For more information on Wally Sears, visit
www.wallysears.com. An upcoming exhibit of Wally
Sears photography pieces will be held at Anne Hunter
Galleries, located at 25 Central Square, Santa
Rosa Beach, FL 32459. For more information, visit

www.annehuntergalleries.com.
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local interiors

Starr Designer: Sublime Original — Leading the
Movement In New Urban Interiors

he sand roads were still being
T paved on Main Street in Rosemary

Beach when a young architect and
designer stepped on the scene. Over the
next two decades, she would design the
first homes in Rosemary Beach, Draper
Lake, and Alys Beach, before launching
an interior design and private label
furniture line.

The year was 1996 and Julia Starr
Sanford, the founding principal of Starr
Sanford Design Associates, a residential
design and development firm based
in North Florida, had been courted
to come to Rosemary Beach to join a
small team in realizing the vision for the
world’s second new urbanist town. “I

BY ANNE HUNTER

curated a collection of “coastal
chic” interiors and furnishings for
her latest design venture, Sublime
Original (SO), an interior design
and private label furniture line.
Designing  furniture was
the offspring of an architectural
project. “We designing
Mahogany Bay, a boutique hotel
in Belize for the Hilton Curio
established a
prototype

several pieces of furniture for the

were

Collection, and

workshop  there to
400-room inn. We felt passionate
about reinvigorating the wood
craftsmanship in Belize with its
quality, durability and sustainably

was brought to Rosemary Beach to help ey harvested wood.” Now, through

foster interest and to illustrate the intent SO, Sanford is bringing her

of various development codes,” says the creations from Central America

designer, whose bold modernist sense of to rest of the world. In 2016, she

style graces everything she touches. began importing the line to the
“Since our beginnings in Rosemary United States.

Beach, we have worked to fill a demand '; Like Sanford, the forms of

for carefully conceived, legacy homes.
The desire, by a few, for enduring and
exceptionally crafted homes provides us
a platform for timeless architecture. We
strive to create sustaining and nurturing
environments.” Sanford’s architecture
recognizes an environmentally sensitive
approach to residential design with
“outdoor living rooms” enhanced by
natural climate control, verandas,
balconies, large windows, and louvered
shutters. The homes that she designed
for Rosemary Beach were distinctive in
their attention to historical proportion
and detail; the designs are distinguished by their old
world techniques of wood joinery, heavy timber framing,
and authentic detail.

Ten years later, Sanford would be selected again:
This time to be one of ten international designers tasked
with setting the vision for the first homes in Alys Beach
along the pedestrian thoroughfare. Lots were hand picked
for each designer and together they spent ten days in
the ballroom of the historic Raleigh Hotel in Miami
determining the look and feel of Alys. “We worked closely
with DPZ and the founders of Alys Beach to design a
deliberately restrained community of homes that are
timeless, built to last hundreds of years, and in concert

with their climate and coastal geography,” says Sanford,

who defined her style of new urbanist architecture on
30-A by blending the regional traditions of the South
with the Colonial architecture of the West Indies.

Also known for her feature film designs for Twentieth
Century Fox, Universa, MGM, and Walt Disney
Pictures, Sanford’s entertainment-industry portfolio
includes movie set designs for legendary films like The
Legend of Bagger Vance and My Cousin Vinny. Take that
and meld it with her well-known use of artisan-crafted,
natural materials in her buildings and interiors, and it
comes as no surprise that Sanford would bring her simple,
sensual, and sustainable style even closer to home.

In 2014, together with her team of furniture and
interior designers, the new urbanist architect and designer
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her furniture lines are bold and
modernist with a sensual side;
hand-rubbed finishes with natural
curves complement SO’s Belgian
and visceral

linen upholstery

interior  style. “Whereas the
foundations of our architecture
are traditional and structures

are classically proportioned, the
interior realms are very private and
personal. SO shares the philosophy
Photo by Note Ebert of enduring qufﬂity and legacy
craftsmanship with fine art that
folds into its ensemble. The art
adds original expression and underscores our reliance
on natural resources while celebrating nature in all of its
forms,” says Sanford of her carefully curated collection
of artists.

“With SO, we're blending casual yet sophisticated.
It’s seagrass and suede, ancient and modern. Like its
namesake, Sublime Original is destined to speak to that
which is elemental but cannot be named or possessed.”

You can find out more about Julia Starr Sandford by

going to starrsanford.com and sublimeoriginal.com.
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real estate

The 30-A Real Estate Market Continues Upward Price Trends
A 12-Year Review of Home Price Appreciation Along Scenic 30-A

over a billion dollar annual industry.

The 30-A home market has become well

Dollar sales volume reached over $1.2
billion for 2016, 7% over 2015.

Pricing trends along the 30-A corridor
have experienced an impressive 6-year
uptick. Taking a closer look at the history
of price trends from the peak of our market
to today provides greater insight into our
current position.

Average sales price of all Scenic 30-A
closed residences in 2016 was $932,000, up
a strong 7% over 2015, and a notable 28%
three-year increase, yet still below 2006-
2007. In looking back at the history of
30-A’s yearly average sales prices, this is in fact
the highest average sales price we have seen
since 2007.

Weexpectthe30-A marketto remain healthy
and in strong demand. While the future of the
real estate market is certainly unpredictable,
knowing where the market is today and where it
has been provides an advantage in assessing our
real estate opportunity.

The positive appreciation of the past six
years is great news for all owners. Sellers have
insight into their current opportunity and
equity position, and the upward tick of prices
is also encouraging new for buyers in assessing
what appreciation they can anticipate based on
current trending.

We anticipate the 30-A market pricing will
continue to strengthen in the coming seasons.
New flight additions are being planned for the
ECP Northwest Florida Beaches International
Airport, giving opportunity for more to visit our
coastal area. Coupled with the current trends,

this gives us confidence that enthusiasm for our |

market will continue in 2017.
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BY ERIN ODEN

AVERAGE SALE PRICES FOR 30-A HOMES AND CONDOS
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Erin Oden is the principal broker and
owner of Coastal Luxury and maintains
a strong emphasis on intimate market
knowledge and expertise in the luxury
and gulf-front market. Erin can be
reached at (850) 502-1220 or erin@
coastalluxury.com. Or stop by Coastal
Luxury, located directly on 30-A, the
| first office east of Alys Beach. Search all

il available properties at coastalluxury.

com/SEARCH
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real estate

30A Townhomes

BY JEssicAa HorLTHAUS BADOUR

orpeoplelooking to own alittle piece of paradise right

F here on 30-A, there is a rare ownership opportunity

currently happening in the heart of Seagrove Beach

through Berkshire Hathaway HomeServices Beach

Properties of Florida: 30A Townhomes. The new luxury

townhome community in Seagrove Beach has been under
construction since late 2016.

Considered an exceptionally rare find in South
Walton, 30A Townhomes offers modern three- and four-
bedroom attached residential homes in two- and three-
story layouts. Each offers premium features, including
upscale coastal finishes, garages, fenced-in backyards and
private porches situated on Scenic Highway 30A. Quality
and energy-conscious construction, such as firewalls
installed between each home, ensures soundproofing
and safety. The initial phase includes 11 multi-story
townhomes and a neighborhood swimming pool.

“New build opportunities in our area are becoming
scarce, especially in established and popular beach
communities like Seagrove,” says Price Rainer, owner
of Berkshire Hathaway HomeServices Beach Properties
of Florida. “The combination of exclusive features,
amenities and prime location near Seaside, WaterColor,
and WaterSound Beach, makes 30A Townhomes a one-
of-a-kind opportunity.

“The lifestyle at 30A Townhomes is one of both luxury
and convenience,” continues Rainer. “A low maintenance,
upscale community maintained by an association — all
located within walking and biking distance to beaches,
shopping, dining, and recreation. By contracting sooner
rather than later, owners have an opportunity to customize
their homes as construction continues.”

From any of the perfectly located properties at
30A Townhomes, residents are within minutes of the
breathtaking sugar sand beach, the rare coastal eco-system
of Eastern Lake, or a quick visit to Seaside, WaterColor,
or The Hub for restaurants, shopping, and entertainment.
In addition to the community’s amenities, there are plans
to add 30A Townhomes as a stop on the Sunshine Shuttle
30A trolley — giving residents access to the beaches,
boutiques, restaurants, and communities along 30-A
without ever needing a car.

“There are few quality townhome developments
along 30A, let alone new construction. That, combined
with its exceptional location and its unusually affordable
price point for this area, makes it a highly desirable
property,” Rainer points out.

Without many townhomes in this area, the new
community at 30A Townhomes provides an opportunity

Each offers

features, including upscale

premium

coastal finishes, garages,
fenced-in backyards and
private porches situated

on Scenic Highway 30A.

for a lower price point than a single-family home, as well
as lower costs to maintain.

“These townhomes offer buyers a way to experience
living on 30-A at a fraction of the price. It is an incredible
opportunity for first time homeowners or investors looking
to break into the 30-A market,” Rainer says. “Townhomes
are an ideal investment property, as a short- or long-term
rental in a vacation destination renowned for its beauty,
accessibility, and long-term investment potential.”

But the included features are what make 30A
Townhomes unique.

“In a typical new construction scenario, a property
owner purchases a base model and is then shown multiple
design features that add to the home’s cost,” Rainer says.
“With 30A Townhomes, premium design features come
standard, making it an affordable, luxury property.”

The first phase of construction is slated for
completion in late spring, and models will be open by the
time this issue has gone to print. Introductory ownership
starts in the upper $300s. With all phases complete, 30A
Townhomes will offer 26 exclusive units in one of 30-A’s
most prominent communities.

Founded in 2007, Berkshire Hathaway HomeServices
Beach Properties of Florida leads the market in
30-A sales. Since joining the Berkshire Hathaway
HomeServices brokerage network in 2016, the agency
has grown exponentially, expanding into Panama
City Beach and St. George Island and continuing
to expand into additional markets. For more
information about 304 Townhomes, call (850) 217-
2842, email 30ATownhomes@BPFLA.com or visit
www.304Townhomes.com.
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Blue Title Takes the Stress out of the Closing Experience

f you are about to take the plunge on a new home or

vacation property, Blue Title is available and ready to

help you avoid any mistakes during the closing and
title process. Blue Title provides closing and title services
throughout the state of Florida. From researching tax
issues in the pre-contract phase to hosting everyone on
closing day, Blue Title offers the panhandle experienced
and effective closing and title services.

Blue Title’s Dylan Taylor, Operating Partner, and
Lisa Shaffer, Licensed Title Agent give us some valuable
advice on avoiding common blunders throughout the
closing process.

?iié'-ﬁhl_/_e Title Team

BY KEMPTEN TAYLOR

FOUR COMMON MISTAKES
MADE DURING THE
CLOSING AND TITLE
PROCESS:

1. T got 99 problems but...
maybe I only really have 1!
In real estate, as with most things in
life, TIMING is everything. There
are always issues to resolve related to
a closing.

The good news is that
almost every single one of them
can be solved, IF its raised in a
timely manner. Many times parties
either ignore or are unaware of the
timing deadlines found in their
contracts and loan documents. And
when deadlines to raise issues are
missed, things that were previously
easily resolved can become major
showstoppers. Don't let this happen!
Map out all of the major deadlines
in your documents and make sure
all parties are explicitly aware. Then,
be sure that all due diligence can be
properly conducted and reviewed in
the allowed timeframe. Lastly, ensure
your title company is proactively
working the timelines, not merely
reactively responding.

2.1 said replace the toilets. Exactly,
I fixed the 2 leaky faucets just like
you said.
What? Not only is timing
. important in raising issues, but
CLARITY with regard to required
REPAIRS is crucial. If youre buying or selling a
home that needs repairs completed prior to closing,
you'll want to be painfully explicit about several
things: when and who will determine what needs
to be repaired; who will complete the repairs; who
will inspect the repairs; how much will be spent;
and what happens if the repairs are not complete by
the closing date. Detailing these exact expectations
will eliminate a substantial amount of high blood
pressure, hurt feelings, lost money and years off your
life when closing finally arrives.
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3. Whose money is this anyway?

Many times the title company finds itself holding
FUNDS POST-CLOSING in an escrow agreement
awaiting one of the parties to complete some task
related to the closing. It’s imperative that the trigger
to release the funds is detailed and objective. For
example, youd much rather say that funds will be
released when the county (an independent third
party) issues a certificate of occupancy (a verifiable
document) than that state funds will be released
when the buyer/seller deems the structure complete.
In the end, you want the release of funds to be an
obvious foregone conclusion that the parties merely
document has occurred, rather than a protracted
rehashing of what was actually required.

4. That’s really just not good for me.

When setting the CLOSING DATE in the contract
or loan documents, plan ahead! Yes, even pull out
the calendar and make sure you are actually available.
Many times the other parties are amicable to moving
a closing date later to accommodate your schedule,
but you can’t count on it. They don’t have to. And
you don’t want to rely on a favor from people you
likely don’t know to avoid default under the contract.
In planning, you'll help yourself to avoid times you
know you will be traveling, bank holidays, late Friday
afternoons when payoffs are involved and the last day
of the month when a new loan is being issued.

Certainly, there are many other pitfalls to avoid
and opportunities to maximize in your next real estate
deal. Bottom line, surround yourself with a great team
that is committed to making your real estate transaction
a success. There will most certainly be issues to address,
but with planning, proactive communication and a
competent group of professionals at your side, you'll
come out way ahead...and with a few less gray hairs!

Blue Title is a top resource for title insurance and
closing needs for those on the Emerald Coast. Blue Title
is located at 10952 E County Hwy 304, Suite B, Inlet
Beach, Florida 32413. For additional information call
(850) 960-0016 or visit www.blue-title.com.
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legal eagles

Pre-Marital Planning

BY KIMBERLY WATSON SEWELL AND FRANKLIN H. WATsON

hen contemplating marriage, remember that

love may be blind, but it is wise to proceed

with both eyes wide open. This wisdom is never
truer than when that marriage will form a blended family.
After all, both parties are blending their respective assets
and, oftentimes, their respective children.

It is estimated that one in three remarriages end in
divorce, especially when children are involved. So, how
does a couple “unblend” their assets when things do not
work out as planned? Further, if the remarriage stays
intact when one spouse dies, what happens with the assets
of the deceased spouse?

In light of these realities, the parties should consider
negotiating and signing a premarital agreement before
saying “I do” that addresses these issues. Once the
premarital agreement is signed, it takes affect when the
marriage is legal. The agreement should clarify asset
ownership during the marriage, asset disposition upon
divorce, spousal support, and asset division upon death.

Once those details are covered, be mindful to ensure
that the agreement will withstand future legal challenges.
To help make the agreement bullet-proof, ensure that
both parties:

e Provide full written disclosure of their assets
and liabilities;

e Provide adequate time for negotiation and
reflection well in advance of the wedding day;

* Ensure that the agreement is voluntary and not
unconscionable (i.e., unfair);

e Ensure understands  the

that each party

consequences of the agreement; and

e Ensure

that each party has

legal representation.

independent

While, admittedly, very

“romantic,” a premarital agreement can

not

start the remarriage off on the right
footing. Not only will both future
spouses know what their future rights
and responsibilities will be, but their
children will know the rules of the
road, too.

When it comes to assets, certain
rights that attach only after the marriage
is official need to be addressed. One
common asset that requires careful
attention is your retirement fund. If it
is an ERISA retirement fund, then your
surviving spouse is automatically the
primary beneficiary, even if your own
children have been designated as your
primary beneficiaries. Accordingly,
your premarital agreement should
address this and provide that your new
spouse agrees to “waive” these ERISA
rights after the wedding.

Another area of concern involves
gifts or an inheritance received after
the wedding. For example, if you will
inherit the family business from your
parents, then this needs to be addressed
in your premarital agreement to insure
that it will be your “separate property”
when received.

Naturally, the estate plans of
both parties will need to be created
or revised after the wedding so that
they are consistent with the agreed
disposition of assets upon the death of
one spouse or after the deaths of both
spouses. Thereafter, careful attention is
required to ensure that all separate and
marital assets are titled and designated
to pass as planned.

If you are married already, consider a

For more information, please contact:

Watson Sewell, PL (850) 231-3465 - &

“post-nuptial agreement” to address all of the “premarital
agreement” matters.

www.watsonsewell.com k-
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Robert Weil FEATURED LISTING

. RE“‘LTUR;? 309 Defuniak Street - Grayton Beach

5 Z)eciraom 4.5 Bath + Pool
BERKSHIRE HATHAWAY

HomeServices
i . © 2006 BHH Affilinres. LLC. An independemly ovwned and operated fronchisee of BEHH
Beach Properties of Florida Affibiases. LL.C. Berkshire Harhaway HomeServices od the Berkshire Hathavay HomeServices
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Playing the Right Note
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Tom Fitzpatrick
and Chris Stills

BY ToM FITZPATRICK

usician Chris Stills has become a regular at the
M 30-A Songwriters Festival. Based in Los Angeles,

Stills finds 30-A to be a refreshing destination
to visit and play guitar each year. His music is strongly
influenced by his father Stephen Stills (of famed rock
group Crosby, Stills, and Nash) and his mother French
singer Véronique Sanson. He began piano at an early age,
then guitar at 12.

Stillss outgoing, friendly nature is evident in his
performances. In addition to music, he’s landed some
acting roles in Hollywood and France. While taking a
break from this year’s festival, we had a chance to head to
Sharks Tooth for a round of golf.

Chris loves any chance to get to the course. It was
his father who introduced him to the game while on a
family vacation to Disney World. His first golf outing
made little impression on him. However, the next day the
golf bug bit him.

While Chris and Stephen were waiting for their
guest, a white Ferrari Testarossa came screeching down
the club’s tree-lined entrance. At the valet, the car door
opened and out popped pro golfer Greg Norman.
Now that got Chris’s attention. “Golf must be cool if
this charismatic guy plays it and also drives a Ferrari,”
he thought.

Chris said it sounded like
a sonic boom when Greg hit
the driver. That memorable
introduction was enough
to convince him to take up
the game.

Today, Christopher
is a wonderfully rtalented
He’s
formal golf training, but his

musician. never had

textbook swing can smash
the ball 280 yards off the tee.

I've had the chance to
play golf with some notable
musicians. They always seem
to carry tempo to the course
easily. Chris is no exception
— he has tempo both on stage
and on the course!
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CONFUSED AFTER A
BAD DAY OF GOLF¢

Simplify matters with
this two-step drill:

*  Backswing: Stretch
your left arm across
your chest, towards the

right shoulder.

* Downswing:
Stretch your right
arm across your
chest, towards the

left shoulder.

You'll notice that your
upper arms stay fairly snug
to your chest through the
swing, which contributes

to great timing.

Tom Fitzpatrick has conducted corporate golf events,
worked for David Leadbetter, and is an active realtor
with Scenic Sotheby’s Intl Realty. Reach him at (850)

225-4674 or visit tom.scenicsir.com
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82 South Barrett Square, located in the Rosemary Beach®™ community

{B50) 534-0400 | restaurantparadis.com

FIND YOUR SOUTHERN GROUND ALONG OUR EMERALD SHORES

e~ v =  BERKSHIRE
(Call today for more information! 850.502.0562 " H'% M
13 QUARTER MOON LN

Wwatersound vVest Beach

Gulf Front Condb on 1ake Powelll
23223 FRONT BEACH ROAD #A514

f Pinnacle Port at Carillon Beach
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Now is the time! Take advantage of great market conditions! Call today for more information 850.502.0562!
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______

L LAr Laraoee Wils

yreat Rental Potential | South of 30A | Direct Beach Access
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Nothing is more important than family and friends.
That's w|1'_. we cralt the home building EXPETIRnCE a5 carefully as we eraft ow stunning,
energy-efficient homes. Our collaborative approach sets us apart, with a deeper
commitment to making sure the journey — and fnal result - is everything you imagined,

That's The Weekely Way!

David Weckley Homes fearures a wide range of floor plans and elevations in Panama
Ciry Beach with something for every lifestvle. You can build a beauriful new home in o
lacation you know and love with our Build on Your Lot program or experience the luxury
o oir ]Li-_fl‘.l-l.'l‘ll.‘l L .‘u.xrum L t]:-l\.\l.l.':“ ™ |!||.|'I'|'|<'~. "u";"t' .i:l‘-n.r otter ";|'|1 WD S H-e WTHES I:h:ll: are rq-:ad'-.
now, or available soon, in addition to opportunies o build from the ground up in our

gorpeons Panama City Beach communiries.

Compass Point 421 - WaterSound The Crossings C427 - WaterSound
Recorded Details & Pricing 800.375.9828 x6117 Recorded Details & Pricing 800.375.9828 x6107
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Sotheby’s

INTERNATIOMAL REALTY
TOM FITZPATRICK
Broker Associate

c 850.225.4674 o B50.6334876
tomiscenicsircom | tom.scenicsir.eom

Homes from the 32505 to $1.5 million+
in the Panama Ciry Beach area

800-378-8006

David WeekleyHomes.com




DURABLE
LIGHTWEIGHT
WATERPROOF

Bags, shoes, and
accessories made using
real cork fabric from
Portugal.
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QUEORK
The Cork Store

Grayton The Hub

29 Uptown Grayton Cir 15 Hub Lane
(Behind Badass Coffee) Watersound, FL

g

Your 30A Mortgage Lender

|
| -
‘ : % Walton Funding is a mortgage lender established to meet the needs of
A . borrowers in the South Walton marketplace and surrounding areas.
YL o
C__ L g _ L . . — ; :
N www.WaltonFunding.com | ktucker@waltonfunding.com | 850.608.3029
.- j: 12805 US Highway 98 E Suite E201 | NMLS #1198715




property group

Celebrating 10 Years of Excellence

www.ThePremierPropertyGroup.com

Hr rr--l l%ﬂ

THIRTY-ONE

Modern Luxury Perfected

2,458 - 4,503 Square Foot Residences | Offered from $2,150,000
DAVELORED g g g 31on30A.com | 850.296.2366 | Located on Hwy 30A in Seagrove Beach
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Lot 5 Deerlake Beach Dr 30A EAST 139 Gulf Dunes Lane SANTA ROSA BEEACH 182 E Kingston Road ROSEMARY BEACH
Gulf Front Homesite | $4,225,000 &Bd | 7/5Ba | 12,167 Sg Ft | $13,000,000 3Bd + Bunk Room | 3/1 Ba | 2214 5q Ft | $1,429,000

; Offered by Scott Markowitz
: e 850.238.2502 | scott@theppg.net

c: 850.830.3943 | jimbo@jbhproperties.com e 850.699.1885 | dale@dalestackable.com

] Offered by The Holloway Group ] - Offered by Dale Stackable
'y

L2

171 Round Road ROSEMARY BEACH 10 Watercolor Bivd #302 WATERCOLOR 79 Adair SANTA ROSA BEACH
SBd | 6Ba | 3,687 SgFt | $2,628,800 2Bd | 2Ba | 1,277 SgFt | $1,399,000 3Bd | 3Ba | 327459 Ft | £1,300,000

Offered by Richard Jabbour " Offered by Dale Stackable Offered by The Holloway Group
| e: 901.619.6313 | buying3la@theppg.net # o 850.499.1885 | dale@dalestackable.com

.| © B850.830.3943 | jimbo@jbhproperties.com

1 e .1 #""‘" = :‘- * : ...--I:T"q.-r.‘ b . ; . i_‘. :
108 Beach Bike Way SEACREST BEACH WaterColor Beachside Condo #21 WATERCOLOR 53 Caliza ALY'S BEACH
3Bd | 2Ba | 1,7685gFt | 5739,000 3Bd | 3/1Ba | 20135gFt | 51,899,000 4Bd | 4/1Ba | 29225q Ft | $3,250,000
2 B} Offered by Janet Murphy ; Offered by Scott Markowitz | Offered by Keith Flippo
‘ c: 404.731.0668 | janetmurphy3@yahoo.com c: 850.238.2502 | scott@theppg.net < 850.543.5000 | keith@theppg.net
Destin & South Walton's Premier Real Estate Brokerage
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Delivery December 2016

p 30A’s Newest Luxury Development

TEXT: T40183130 o 81035 Lo

Debbie James
850.450.2000

Grace Point
4 Bedrooms &
4 Baths s
2,604 Square Feet K&

$1,299,000 2
MLS 738619 0 ] ™
; Emr‘:ﬂ EtlLl'a'fluillm:mm T l TR RS
e "“'Hn*nllul

for more information ==

www.gracepointsales.com

g!

debbie@850properties.com Exclusive Listing Brokerage marie@850properties.com

Marie Solomon
i properties 850.502.6021

CODE FOR LUXURY




WATSON |\ | SEWELL

ATTORNEYS AT LAW

Serving the Emerald Coast Since 1997

Real Estate Closings Real Estate Law N
Integrated Estate Planning Business Planning Board Certified
. o & i 5 ' Real Estate Attorney
Business & Corporate Law Asset Protection
www.watsonsewell.com REALESTATE
visit our website and sign up for our monthly e-pewsleteer “Board Certification is the highest level of
recognition given by The Florida Bar for
Kimberly Watson Sewell, Esq Franklin H. Watson, Esq competency and experience within an area of law
: P G 1 i e R and identifies an individeal as a lawyer with
Licensed to Practiee in Floride & Georgio Licensed to Proctice in Florida S Alaboamia speeial knowledge, skills and |thrfi-:lu|1u]r. aswall
as a reputation for professionalism and ethics who
B50-231-3455 office « 850-231-3475 fax is a specialist and expert in their practice area”
5410 E. Co., Hwy 30-A, Suite 201 Seagrove Beach, FL 32459 - The Florida Bar

W Wc&med Realtor* ;%

17 Years of Local Luxury Real Estate Experience | 30A Property Specialist

'Ez,/ﬁffmé 7‘%?# 7"5?’ ﬁg!ﬂ—; EM?’ %ﬁ;&'#ﬂ/ 2

3092 W. County Hwy 30A Santa Rosa Beach, FL | C. 850.830.9896 | carrie@30abeachsales.com | www.30abeachsales.com



VILLAGES OF SOUTH WALTON
10343 EAST COUNTY HWY | 30A, UNIT 112 | 850.213.4037




AS SEEN ON FOOD NETWORK'S
CUPCAKE WARS & THE VIEW

TOP 10 PLACES TO GRAB A CUPCAKE
IN THE UNITED STATES

i

ﬂ roliow s @SMALLCAKES 204 SMALLCAKESCUPCAKERY.COM




Spring Sale

handloomed cotton & wool rugs

50% OFF

Furnishings » Antiques * Rugs * Art » Lighting ¢ Accessories * Gifts

850.231.4844 | designonthegulf.com | 12805 US Hwy 98 E. Svite @101 | (Inlet Beach, Florida 32413 | 30Avenue




www.gigisfabkids.com 850-231-0110 888-353-6161
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FABULOUS KID5’

FASHIONS & TOYS
ROSEMARY BEACH, FLORIDA

gigis STELLAR tweens
ROSEMARY BEACH, FLORIDA

TERRACE

- Restaurant

WE OFFER A DINING EXPERIENCE
' LIKE NO OTHER|

HAPPY HOUR AND EARLY DINNERS SERVED 5:00 - 6:00PM
info@www. TerraceR.com
13741 EAST U.S. HIGHWAY 98, LOCATED IN IMLET BEACH
(8501 231-5202

Furnitur
SOUTH =

‘cahect samelhin y r/.;)j’;’f-’(wf

Complete One Source Shopping

Furniture - Art - Rugs - Accessories - Bedding
Window Treatments - Lighting - Interior Design Services

(850) 267-1411 - FurnitureSouth.net

~ Vizit us online for furniture package pricing ~
4552 US Highway 98 West #8 - Santa Rosa Beach, FL

{4 miles East of Sandestin in The Landings Shopping Center)
Division of Reson Collection LLC
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""" + Protect
Rejuvinate qj organic tinted lip
10 min glycolic Exfoliate 7 color SPF 15

peel facial mask skin stimulating 4
sisal body glove ]

N

i

Glow O

gradual inshower @ E

Hydrate : tanning lotion |"—

intensive pre-

E“._irm i idei

hair mask b Had g ! ." . -
patchoull s spring essentials

www.patchoulis.com Rosemary Beach, FL. 850-231-2005

SUSAN BENTON

The Tasider s Guide 7o Florida s
South Walton Beaches § Scenc 304

Contact us for advertising opportunities - info@SoWal.com, 850-231-0102




Brad S_mr’ th

150" Gulf Front - Scenic Highway. 3{14

This incredible home, locaied on the Gulf in Dune Allen, cannot be beat! The recently refurbished listing sits on a double lot
totaling 150° of unique water front property. The one stary home boasts an open floor plan and cathedral ceilings. With three
bedrooms, each providing access to the wrag@round porch and patio ooking the gulf, it is for guests or families. The
home is ai approximately 35 in elevation, and'the lot has a double ShoreGuard industrial vinyl sheet pile bulkhead built in 2006.
Additionally, owners will enjoy a large attached garage and detached wark shed.

Chris S_a*us-_e

This beautiful guif front home, c : 1010 Dun

e Allen Drive
Dune Allen. Keeping with the cla izcay S
foot residence with four stories, five bedrooms, a two car garage, elevator, and plenty of open living space. In addition, the 3 960 000
home will have six outdoor decks, totaling over 1,200 square feet ! /

HS, www.BHHSPenFed.com | (850) 267-0013
BERKSHIRE HATHAWAY 7684 W County Highway 30A | Santa Rosa Beach, FL

HomeServices

PenFed Realty
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BLUE
DOLPHIN
TOURS

9am,11:30am, 2pm, 4:30pm

The tour is two hours long.
It is around Shell Island,

just 20 miles to the east of 30A

RESERVATIONS ARE REQUIRED
Swim with the Dolphins | Snorkel Grass Flats | Explore Shell Island

' PRIVATE BOAT
FOR JUST YOU &
e b H. .

- up to & persons -

S ———

-

——
K —

el

CAPTAIN

your own family sight seeing adventure

Qur 24 Pnntnﬁn Boats are Perfeci
for Snorkeling and Visiting Shell Island

BOSTON
WHALER FISHING

BOATS .4« AVAILABLE \

Reserve Online 24/7
www.shellislandtours.com

3601 Thomas Dr., Treasure Island Marina 32408

Blue
\ Dalp hin
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s
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PLAID COLUMNS

JOIN US!
ONE MAN SHOW
MARCH 4 - 11

ARTIST IN ATTENDANCE

Monday: March 6

1M & 6-9pm

curate

a8 cogllaboration with

Vinings Gallery

eet: rosemary b
31-1808 - curate

@ unshine Shuttie
& LIMOUSINE

Snperionce Dhe Sunshine Difference

What does that mean? With Sunshine Shuttle & Limousine
sarvice, you receive more than just a ride in a private car;
Every trip with Sunshine is covered by a $6 Million Dollars
Insurance Policy that's issued just for your protection!

Every single driver on our staff is Drug Tested, Background
Checked, & Certified in the Sunshina Way of service, to
provide the best experience possible for every rider!

Cleanliness Is also very important in the Sunshine
Experience; you have our guarantee that all vehicles in our
fleet are Non Smoking, Manicured, & Serviced Regularly
for a smooth, enjoyable ride!

DOWNLOAD THE APP i

® P> Coogle play
850.650.6333 | SunshineShuttle.com
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Dear Alan;

It has been almost five years since the completion of our wonderful gulf front home and

| wanted to take a moment to tell you how happy Ed and | are with each and every detail.
As an Interior Designer mysedf and Ed with a career in real estate, we were knowledgeable
and very involved clients. You and your staff handled our endless meetings with profession-
alism and patience,

Building a house an the dunes comes with its own set of engineering complexities. Our
project was especially challenging because of the massive amount of steel and concrete,
You accepted the task with confidence and skill with an end result of beauty and structural
inteqrity,

Besides hearing of the fine craftsmanship of Ficarra Builders from past clients, we kept
hearing the words “honest and trustwarthy” time and time again. Having worked with
many builders in our respective fields, Bd and | really value quality and honesty. These
values are often very hard to find but we found both with you and your firm. We always
fett you could solve any unforeseen prablem and that confidence allowed us to experience,
with pleasure and excitement, the building of our custom home. We also appreciate the
fact that you are as accessible today as you were during construction.

Thank you Alan, for everything. You have our highest recommencdation.

Sincerely,
Anne and Ed Erbesfield
FIGARRBRA
builders
License & CQC1515280 esicl |

228 Market St. | Santa Rosa Beach, Fl, 32459 | 850-267-2898 | www.ficarra.com
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HOLISTIC DOCTOR

providing safe & effective methods
to create better health naturally

nutritional consultations for:
. '\.'«.'UI'S,]I'!'. |:':."'-j.}'
o I'If:lrrl'lf'l":-l-.' ||‘.'~l'.|u'.'sr|n:2fe
s Chronic a :‘.‘I'I:'_}!I“\.
* faligue .
hot flashes 1
" migraines l \

v yeast/candida

= arthritis
* digestive issues
* heartburni/g.e.r.d,

* constipation

s
balance

balance30a.com B850.231.9288

ity Highway 30-4, * B

L 3245%

wild elives'
) PO, .S

frieads and family, to rast with & cold drink
HMI‘-I’!:’M"“" 4,;!‘4!&'-”!‘::‘. :

sit our Wine Shop to find
the perfect wine o take home

Wine Tasting
Fridays 5-7

with live music.

Lunch & Dinner Hours check oul our new website

11~9 j{}'-.;?‘(: %msmm
Tuesday - Sunday
Closed on Mondays

“the hest little Wine Shop on 30-A"

850.231.0065 ~ wildolivesmarket.info = J0-Awines.com ~ Rosemary Beach, FL



CHRISTINA D
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swim + resort + up to H cup

SWIM & RESORT
A-H CUP
SIZE 2-22

EXPERT FITTING

‘where a good fit never goes out of fashion’
Cruigling. P

(1 nhwpdql!mﬂ.dl nexl lo Goalleathers in Blue Mounlain Beach)
3925 W CO HWY 304 www.shopchrlstinad.com  BS0.440.1021
HOURS MAR 1 - AUG 15: M-F 9 TIL 5. SAT 10 TIL 4
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BEER, WINE, SNACK BAR, & RESTROOMS ON BOARD!
Private Functions, Weddmgs & Events also available
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Mexico. A great time for the whole family! |
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~ Treasure Isla ml Marina -":!ﬁn'.i Thnmasll na'mn '.':ltr Bea'f.:h FL 32408
just 30 minutes East of Husamar'; Beach =
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shirts made
from recycled
plastic bottles

@ the 30A store
gulf place
seagrove plaza
rosemary beach
pier park
30Agear.com
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Independent | Innovative | Involved

Santa Rosa Beach, FL 32459
BS0-&487-9988 m www.coastfla.com

W 5835000 W 3BR 3BA
B 94 ROYAL FERN WAY

m 51,194 500 W 4BR, 3.5BA
B 134 ROYAL FERM WAY

m 51,015000 ™ 3ER, 3BA
B 120 NMONTIGO AVENUE

®m $1,295,000 ®m 3BR, 3.5BA
B 22 MELODIA LANE

W 53,250,000 W™ 5BR, 5.5BA
B 103 E KINGSTOM ROAD

W $1,995000 W™ FBR, JBA
B 58 SANDY LANE

B 5429000 W 2BR 2.5BA
B 20446 W CO HIGHWAY 30-4 UNIT M2315

B 525000 W 4BR 3BA
B £4 RUE DE SOLEIL

David Moore
850.797.3813 | Mooreanthecoast@gmail.com

Kelli Moore
850.865.1532 | Kellionthecoast@gmail.com

Carson Patrick
706,527, 2898 | carson@30acottages.com

Will Palmer, Broker | Cwner
850-587-0988
willanthebeach@hotmail com

Lisa LaNeve
850.685.3408 | lisa@takelifecoastal.com

Brandon Marquis John Ritch
850 428.1133 | Brandon@hbuy3a.com 850.217.4542 | John@johnritch.com
Dale Wittar

850.543.4122 | daleon30a@gmail.com
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HIDDEN TREASURE

Mot all pirates fly a black flag. Some prefer the water's gentle
motion and a warm breeze on their face. Their day beginsina
private cove on Grand Lagoon and endswith a cold drink and a
sunset aver the water, And with yed'-mn.;n-d access to the newest
dry boat st.l:rrage facility on the Gl}}if{ﬂasl, it's easy to see why so

‘many have chosen the life of a pirate.
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1850-231-1149 | Instagram: thecandybar30a
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Peace of Mind for your New Luxury Home

Grant Blackwell Kim Shahid

fa ol = AIIRE
JE"-QEHUOWI"IEF FLORIDA'S LARGEST PROVIDER

OF NEW HIGH VALUE HOME INSURANCE Luxury Home Specialist

850-231-0042 850-837-4653

At BBET, our local lenders keep us close to our clients.
And our commitment to outstanding service helps make
buying a home a little easier. 50 when you're looking
to buy, build, renovate or refinance a home, look first
to BBE&T. Our door is always open to share maore than
140 years of financial knowledge = helping thousands of
clients open doors of their own. Let's get started today,
BBT.com/||Crews

BANEKEING IMSURAMCE INYESTMEMNTS

Building futures. One home at a time.

i

Jean Jackson Crews

Movtgage Loan Officer

JiCrewsg@BBandT.cam

NMLI# 595305

i B Home Mortgage

Branch Banking and Trust Company is a Member FDIC and an Equal Housing Lender. £2) Loans are subject to credit approval. Only deposit products are FOIC insured

© 2006, Branch Banking and Trust Comparry. ARl rights reserved




. Entertainment on 30-4 -
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ADVERTISE WITH US

R? thirty-a

a review of 30-A’s finest
people * places * things

miles@thirtyareview.com www.thirtyareview.com
contact Miles for rates & information current and past issues
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Truly, 30A’s “Best Kept Secret!" Forest Lakes offers nature trails, fishing, kayaking & paddle boarding in the beautiful lake. Enjoy the pool and
pavilion with a summer kitchen. This community has some of the best houses with superb craftsmanship. Olde Florida, just minutes to the beach!

Chu:nmmmhwuwmhmmmlﬂh
ceilings, wood floors, granite & open floor plan, Live the
30A lifestyle. Buy now & pick out all your finishes. This
house will be ready late fll. $571,500 | MLST49445

Beach House with SBR/S.5 BA with 3. 1465F, Seeps |8 with
3rd fioor hosting of bunks. full bed: sleeper sofa, kirchenette &
full bath! Furnished with amazing views of the Gulf too!
Fabulous getiway or great investment property!

LS. 753429 | $1,550,000
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REAL ESTATE

l“l WATATE

RELY ON OUR EXPERTISE
W Change Lives through Real Estote

EAST PASS TOWERS, UMIT 725 Yachter's Dream..,
Fabubous Penthouse in a NON-Rental complex with
harbor views! JBR/3BA. Floors are custom berdered
limestone & ceiling is platinum with handmade
medallions!! $835,000 | MLSTO&478

“Olde Florida” at its best! Strolling through this

community by the beach with natural vegetation

and lush oales, you will find privacy and seclusion.

Features include two community peools, a two
minute stroll to the beach access and quaint
sidewalks, Come & experience Emerald Coast's
Walton Counry’s Summer’s Edge.
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GULF PLACE Beautiful large lot in gated commumity
with beach access & all the amenities at the Gulf Place
Town Center are yours oo enjoy.

$410.000 | MLS748440

TEXT:T40153772 vo 81035

25 S Ryan Street

Investment property with 3 sceady flow of vacanon rental,
SBR/S 5BA with 2,6425F Mewly painted with salt & sand colors
& decorated, Sleeps 18, 3rd floor with its huge deck offers
beeauieiful vigws of the Gulf & dh!!ﬁl':'l?' Aundars!

MLS 753425 | $1.195,000

Architectural Plans by

' ARCHISCAPES, LLC

RSV TINL o OANSLAC UL nBCHIITTY

karla.delmonaco@era-american.com -
32 E. Highway 30A David Del Donie  Karla Del Monaco David Fillingim Archiscapes.com
B50.240.3353 B50. 24013354 B50.687.5275 TEL: 850.835.0404
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32 E County Hwy 30A, GravyToN BEAcH, FL 32459 | (850) 534.0700
WWW.BEAUHOMEINTERIORS.COM

30A



We Make it Happen/ We Make it Fun!

11 Spanish Town Court | $11,500,000 | 6ER | TEA 3112 Sanciuary By The Sea | 52,299,000 | 4BR | 4. 5BA

Gorgeeus Gulf Front / Private Poal Inceedible Gull Views f Poolside Cabana

141 Lifeguard Loop Paradise By The Sea- Lot 20 125 Lifeguard Loop
$899,000 | 5BR | 4BA, 26,900,000 | Gulf Front Lot in Gated Community §830,000 | 4BR | 484
Seecrest Beach near Town Centes Located betwean Alys Beach & Rosemary Beach seacrest Beach near Town Center

27 Michaeta Lana Lot 11 Buena Vista Blvd in Sand Chiffs The Presarve - Lot 101 1503 Marsh Pount Lane in Wild Haron

F499k | 48R [ 36A S759K $1892.000 $379.000
Wa kl'!g diztance to the |'||||‘. and Gutf Placs Gated Community l.'.l.\_l:;\,'.'lg delance 1o Lot fiar Ling 30-4 in Gated Comemim Iy
Town Center Rosamary and Alys Beach

DF-EE.M;"&RY

®

TEAM STEVENS

Steve: 678.777 8805

Jar: G78.777.8806
teamslevansidirosemarybeachrealty, com
Ashise: B50.43B.7635
amitchell@rosemarybeachrealty.com

BE E A C H"
REALTY

JEC Noeth Barrett Square | PO, Box 61107

Steve and Jan Stevens Ashlee Mitchell





